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The presentation has been prepared by Guangzhou Automobile Group Co., Ltd.

(“GAC” or the “Company”) without independent verification. The presentation does

not express or imply any representations or warranties, and shall not be relied

upon for the accuracy, fairness or completeness of the information described or

contained herein. The Group and any of its affiliates, advisors or representatives

shall not be liable for any loss arising in any way from any information described or

contained herein. You are advised against relying upon any prospective remarks

contained in the presentation.
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Part 1.

Industry Overview
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Auto industry turned into positive growth, and auto production and sales 

in China maintained the first place in the world

Sales and growth rate of China auto market over the years

Ended 3 years’ negative growth
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Sales and growth rate of China auto market in 2021

 In 2021, the world was still faced severe challenges brought by the protracted COVID-19 pandemic. Confronted with multiple unfavorable factors such as

global chip shortages and high raw material prices, China's auto industry still ended three consecutive years' negative growth since 2018.

 In 2021, the production and sales of automobiles reached 26.082 million and 26.275 million units, a year-on-year increase of 3.40% and 3.81%,

respectively. The production and sales of China auto market continued to rank first globally.

The industrial annual cumulative sales ended three consecutive years’negative growth

Source: CAAC
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The market share of proprietary brands expanded significantly in 2021 

Market share of various brands in 2021

Sales of various PV segments in 2021

Source: CAAC

A total of 9.543 million proprietary brands passenger vehicles were sold, a year-

on-year increase of 23.15%, accounting for 44.42% of the total PV sales, and

the market share increased by around 6 percentage points over the same

period of the previous year. Among the major foreign brands, the PV sales of

French and American brands increased rapidly, while those of German,

Japanese and Korean brands demonstrated downward trends.

 In 2021, the annual production and sales of SUV retained its first position in the

PV market, with YoY increases of 6.72% and 6.77%, respectively; production

and sales of Sedan increased by 7.82% and 7.11% respectively YoY; production

and sales of MPV increased by 6.06% and 0.11% YoY, respectively ; while the

production and sales of cross PV increased by 0.58% and 0.85% YoY.

The production and sales of four types of PV maintained a slight 

YoY growth

PV sales of Chinese brands increased significantly
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 In 2021, the production and sales of NEV finished 3.545 million and 3.521 million

respectively, a year-on-year increase of 1.6 times. And its market share reached

13.4%, 8 percentage points higher than the previous year. The monthly sales volume

began to rise significantly since January, and each month's production and sales both

hit the historical record of the month.
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Production and sales of NEV in China hit a record high

Sales volume and growth rate of China’s NEV market

Mix of China’s NEV sales in 2021

From the perspective of the sales mix of NEV, the sales volume of PV and CV were

3.334 million and 0.186 million units, accounting for 94.7% and 5.3% of the total,

respectively. In terms of powertrain, the sales of pure EV achieved 2.916 million,

accounting for 82.8%; the sales of plug-in hybrid were 0.603 million, accounting for

17.1%; and the sales of fuel cell vehicles were 1,596 units, accounting for 0.05%.

Source: CAAC

Production and sales of China’s NEV market hit a record high
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Main operating results of GAC in 2021

In 2021, GAC’s auto production 

and sales reached 2.138 and 

2.144 million units, with YoY 

increase of 5.08% and 4.92%,

respectively, both of which were 

higher than the industrial average 

level. The total industrial output 

value and local industrial output

value increased by 9.7% and 

10.6%, respectively.

GAC was listed in the Fortune

Global 500 for nine years in a

row, with a record-high ranking

of No. 176.

Released "GLASS "initiative in

the 2021 Shanghai Auto Show.

The goal is to achieve carbon

neutrality in the entire product

life cycle by 2050 (challenge

2045), and strive for NEV

taking up 50% of GAC’s

proprietary brands sales by

2025, and NEV taking up 50%

of GAC’s total sales by 2030.

Continued to strengthen the R&D

of key core technologies and

promote technological self-

reliance. The annual R&D

investment exceeded RMB 5.1

billion, and 2,580 new patents

applications were filed,

including 1,108 invention patents.

GAC’s patent applications

reaches 10,620, of which 3,861

are invention applications.

Promoted the three-year action for the reform 

of state-owned enterprises and facilitated

management improvement by benchmarking 

with first-class enterprises. Comprehensively 

promoted the tenure and contract based 

management, and deepened the mixed 

ownership reform of its affiliates. 

Accomplished the capital increase and 

employee stock ownership of HYCAN and 

Juwan Technology Research, and started 

GAC AION ‘s mixed ownership reform and 

introduction of strategic investors.

Achieved a good start of the "14th Five-Year Plan"
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The operation improved steadily with increasing market share

GAC’s monthly sales and production Sales volume of various models

The growth rate of production and sales outperformed the general trend of the industry, and the market share further increased

 GAC overcame various challenges such as repeated epidemic, shortage of chip supply, and rising prices of raw materials, and achieved production and sales of 2.138 million and 2.144 million

vehicles throughout the year, a YoY increase of 5.08% and 4.92% respectively. The growth rate of production and sales outperformed the general trend of the industry. The market share further

increased to 8.16%. The production and sales of passenger vehicles were 2.135 and 2.142 million units, up by 5.13% and 4.97% year-on-year, respectively.

 In terms of categories, the sales of MPV models increased significantly by 38.84%, and the sales of sedans and SUVs increased steadily by 3.44% and 2.40%. The production and sales of NEV

maintained a rapid growth momentum, with annual sales of 142,900 units, a year-on-year increase of 77.35%; the proportion of energy-saving vehicles further increased, with an annual sales

of 298,800 units, a year-on-year increase of 43.63%.



 As of December 31, 2021, the total automobile production capacity of GAC

reached 2.933 million units/year. The incremental capacity primarily came from the

accomplishment of first phase of the GAC Toyota’s NEV capacity expansion

project (an increase of 200,000 units/year).

Project investments were steadily progressed

 In 2021, GAC steadily promoted the construction of production capacity

projects.

1、 Overcame chip supply shortage and stabilized capacity 

utilization
2、The production capacity was put into operation as planned, and the 

capacity utilization rate was further enhanced

The second phase of proprietary brand NEV capacity expansion project 

(capacity increase of 100,000 units/ year)

The second phase of the GAC Toyota’s NEV capacity expansion project 

(capacity increase of 200,000 units/ year)

The renovation project of the third phase of the engine production line of  

Qisheng Powertrain’s first plant 

 The first phase of the GAC Toyota’s NEV capacity expansion project

 The first phase of the CATL GAC power battery construction project

 The GAC Aisin transmission project

 The GAC Toyota Engine’s TNGA series engine construction project 

Projects in progress…

Accomplished projects

Affiliates
Design Capacity
（10,000 units）

Production 
capacity 

（10,000 units）

Capacity 
Utilization（%）

GAC HONDA 77 78.71 102.22

GAC TOYOTA 80 82.33 120.08

GAC MOTOR
(including GAC AION)

82 44.76 54.59

GAC MITSUBISHI 20 6.11 30.55

GAC FCA 32.8 1.63 4.97

GAC HINO 1 0.21 21.00

GAC BYD 0.5 0.06 12.00

Total 293.3 213.81 75.86

*GAC Toyota constructed and put into operation the 200,000 units  capacity in July 2021, 

and the capacity utilization rate was converted according to the start of production progress.
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Proprietary brands were stabilized and improved with effective brands 

adjustment strategy
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 GAC Motor adheres to the strategy of "high attractiveness + high tech + PVA leadership +

differentiated highlights", and launched new or reskinned models such as EMPOW, GS4 PLUS,

second-generation GS8, and M6 Pro this year. Its total sales volume reached 324,200 vehicles, a

YoY increase of 10.35%. The average monthly orders of EMPOW, the first sports sedan, exceeded

10,000 units; M6 and M8 achieved a total sales volume of 114,600 units in the whole year, a year-

on-year increase of 55.89%. M8 has topped the Chinese premium brand MPV sales for 28

consecutive months.

 GAC AION launched three new products, AION Y, AION S PLUS and AION V PLUS, to further

enhance the product portfolio for the core NEV segments between RMB 100,000 and 350,000. The

total sales volume of AION reached 120,200 units in the year, increased by 101.80% YoY. The

retail volume of AION S, AION Y, and AION V were all among the top places of their respective

pure electric market segments.
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Brands
Sales volume in 2021

（10,000 units）
YoY growth rate（%）

GAC HONDA 78.03 -3.17

GAC TOYOTA 82.80 8.23

GAC FCA 2.01 -50.33

GAC 

MITSUBISHI
6.60 -11.99

Levin GT Fourth generation Highlander Sienna

All new Grand Commander

Airtrek

Breeze e:PHEV Integra

Joint venture brands continued upward with intensive launches of 

new models

 The cumulative production and sales of GAC Honda both exceeded 780,000 units. It launched a

variety of new and facelift models such as the Accord MCA, Integra, Crider MCA, Odyssey MCA, and

Breeze Hybrid e: PHEV. The sales volume of Accord, Fit, Vezel, Breeze, Odyssey and other models

continued to be at the forefront of the corresponding market segments.

 GAC Toyota launched new and facelift models such as the Camry MCA, the fourth-generation Highlander, Sienna,

and Levin GT. The cumulative sales volume for the year was 828,000 units, an increase of 8.23% YoY. Among them,

the sales volume of Camry exceeded 210,000 units, a year-on-year increase of 17.08%, and the retail volume ranked

first in the mid-to-high-end segment; the sales of Highlander and Wildlander both achieved substantial growth and

ranked at the forefront of the segment; the first MPV model Sienna has entered the price range of RMB 400,000 for

premium models.

 GAC Mitsubishi's new pure electric SUV Airtrek officially

opened for pre-sale at the 2021 Guangzhou Auto Show.

 This year, GAC FCA launched the Grand Commander

MCA to promote the "One Jeep" strategy and promote

brand revitalization.

GAC Honda 

GAC Toyota 

GAC FCA 

GAC Mitsubishi

Sales volume of GAC joint venture brands in 2021



Independent research and development achieved breakthroughs

资料来源：中汽协、集团产销数据

New breakthroughs in energy saving and new 

energy technologies
Integrated development of intelligent 

connectivity
Deepening digital transformation

 The hybrid technology platform "Green Power

Technology" was released in the 2021 Shanghai Auto

Show to comprehensively promote the application of

dual-motor hybrid system. Toyota's advanced THS

system has equipped with high-end models like GS8

and M8; the self-developed GMC system is equipped

with GS4 and EMPOW.

 GAC's EE architecture “X-soul“, which was cloud-

integrated with centralized computation, was officially

released at the 2021 Guangzhou Auto Show. As of

now, the technical solution design has been completed.

 GAC’s digital transformation was extended from the

marketing and governance to intelligent

manufacturing and R&D.

 Taking the opportunities of new model launch such as

EMPOW to explore digital marketing innovation,

GAC broke through the traditional marketing service

link, and formed a new "user-centered" marketing

service model by establishing a direct connection

between OEMs and customers.

 Started the construction of the GAC data center, and

built the cornerstone of the Company's digital

transformation based on the principles of

intensification, flexibility and autonomy.

Online showroom

Online visit/order

Customization

More options

Owner community

Listen to user 

requirements

Direct order

Enhance order-to- stock 

match

 Promote the development of key core technologies of

“battery, electric motor and electric control". The

energy density and low temperature characteristics of the

in-house-developed sponge-like silicon anode battery

are at the leading level in the industry. It has been

equipped on the AION LX Plus and has become the first

model with a range over 1,000 kilometers in the MIIT

bulletin. The ultra-fast charging technology has been

applied on AION V Plus for mass production; the safety

technology of the magazine battery system, which

realizes no-fire-generation in the acupuncture experiment

on the whole pack of ternary lithium batteries, has been

applied in AION Y and other models; GAC's first

hydrogen fuel cell vehicle based on its independent fuel

cell system has been officially demonstrated and operated.

 The ADiGo (intelligent and connected driving)

ecosystem has been iterated to version 4.0, including

various functions such as over-the-horizon valet

parking, Navigated driving assistance(NDA) etc., and

has been applied in mass production models such as

AION V Plus.



Parts

Business 

service

Financial 

service

Mobility

Other business segments: kept pace with the development

 The investment layout were strengthened with the main focuses on chip, intelligent connectivity and new energy. GAC

Components and Zhuzhou CRRC Times Semiconductor Co., Ltd. jointly established a joint venture to promote independent

technological R&D and industrial application of IGBT (insulated gate bipolar transistor).

 On Time Mobility has started operation in Zhuhai, Shenzhen and Dongguan, basically forming a mobility network covering the

Greater Bay Area. Its key operating indicators has been constantly improved. In the monthly national online car-hailing

operation data released by the Ministry of Transport in 2021, On Time’s rate of order compliance ranked first in the industry for

5 times.

 GAC Business actively promoted the construction of the dealer network, and established 10 dealers in 2021. It strengthened

the construction of digital marketing, built a digital marketing platform, and realized the digital transformation from offering

management and service to operation empowerment.

 GAC-SOFINCO carried out in-depth cooperation with OEMs of GAC to create an exclusive cooperation model to provide financial service support to

dealers and customers.

 URTRUST Insurance has developed a "Worry-Free Car Use" service package to provide customers with "one-stop" experience.

 GAC Finance innovatively developed the specialized credit product "Production and Sales Loan“ and expanded the business of inventory financing to

boost the Company's auto sales.

 GAC Capital promoted and strengthened the industry chain investments with three major directions of chip, intelligent connectivity and new energy.
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2021 Key Financial Indicators

Total revenue

（RMB 100 million）

Consolidated revenue

（RMB 100 million）

Net profit attributed to 

owners of the parent 
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2021 Financial Indicators (Consolidated)

S u m m a r y  o f  C o m p r e h e n s i v e  I n c o m e

（RMB 100 million, except EPS） 2021 2020 Change(%)

Revenue 756.76 631.57 19.82%

Cost of operation 691.64 586.59 17.91%

Sales and distr ibution cost 43.40 36.41 19.20%

Administrative expenses 39.34 33.56 17.22%

R&D expenses 9.89 9.76 1.33%

Financial expenses 1.72 0.35 391.43%

Income from investment 118.14 99.11 19.20%

Net profit attributed to the parent company 73.35 59.66 22.95%

Earnings per share (RMB) 0.72 0.58 24.14%



2021 Financial Indicators (Consolidated)
S u m m a r y  o f  B a l a n c e  S h e e t

S u m m a r y  o f  C a s h  F l o w

(RMB 100 million) 31-12-2021 31-12-2020 Change(%)

Total assets 1541.97 1428.07 7.98%

Total liabilities 616.02 561.47 9.72%

Total equity 925.95 866.60 6.85%

（RMB 100 million） 2021 2020 Change (%)

Net cash f lows from operating

act ivi t ies
-55.89 -28.87 -93.59%

Net cash f lows from investment

act ivi t ies
16.49 4.69 251.60%

Net cash f low from f inancing

act ivi t ies
0.73 -17.94 104.07%

Net increase in cash and cash

equivalents
-39.52 -42.74 7.53%

Ending cash and cash equivalents 223.40 262.91 -15.03%
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01

Global

02

Domestic

03

Industry

The global economy continues to recover, but the overall

pace of economic recovery has slowed down due to multiple

factors such as geopolitical risks, protracted global

epidemics, rising commodity prices, tight international

shipping, labor shortages and shortages of key parts and

components.
The Central Economic Work Conference

clearly pointed out that China's economy is

currently facing the triple pressure of demand

contraction, supply shock, and weakening

expectations. However, the economy

resilience and long-term outlooks of China's

will not change. In 2022, the macroeconomic

policy will adhere to the principle of stability

and seeking progress steadily.

New energy vehicle market has entered a stage of

explosive growth.

Market share of proprietary brands continues to increase.

Cars have gradually evolved from a simple means of

transportation to a part of personal intelligent life.

The global economy continues to recover but the 

momentum slows down

Stability is prioritized in domestic 

macro economy

China's auto market presents new changes

Prospects for 2022：industrial opportunities and challenges



First half of the year Second half of the year

EMKOO

AION S (Lithium Iron Phosphate battery) AION Y facelift

e:NP1

Venza bZ4XFrontlander

GAC Motor

GAC AION

GAC HONDA

GAC TOYOTA

Prospects for 2022: a string of hit auto models will be launched

AS9



1、Focus on strategy implementation and accomplish 

tenure goals to build a growing GAC.
2、Focus on customer experience and

innovate products and services, to build a 

high-quality GAC.

3、Focus on development quality, reduce loss 

and make turnaround vigorously, to build a 

profitable GAC. 4、Focus on the second take-off and promote 

synergy to boost development of proprietary 

brands of GAC.

5、Focus on the transformation of the “electrification, 

intelligence, connectivity and ride-sharing”, accelerate 

integration and innovation, to build a high-tech GAC.
6、Focus on reform empowerment, optimize systems 

and mechanisms, to create an efficient GAC.

7、Focus on brand upgrade and serve as a good corporate 

citizen to build a responsible GAC.

Key actions in 2022



THANK YOU


